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Prize Promotion Rules 

OMR Festival 2026 – Guess the Number Promotion 

Organiser Nufin GmbH, Saarbrücker Str. 37A, 10405 Berlin 

Contact Email: marketing@getmoss.com 
https://www.getmoss.com/imprint  

Type of Promotion Skill-based competition with a single guess; tie-breaker by 
random draw 

Participation Period 5 May 2026, 09:00 CEST – 6 May 2026, 18:00 CEST 

Winner Selection Date 8 May 2026, by 17:00 CEST 

Promotion Channels On-site at OMR Festival 2026 (Hamburg Messe) and dedicated 
promotion website 

Territory Germany and other EU/EEA countries from which participants 
may lawfully enter 

1. Relationship to the General Promotion Terms and Conditions 

These Prize Promotion Rules (the “Rules”) supplement and give effect to the Organiser’s 

General Promotion Terms and Conditions (the “General Terms”). In the event of any conflict 

between these Rules and the General Terms, the General Terms shall prevail unless 

otherwise expressly provided in these Rules. Capitalised terms have the meanings defined in 

these Rules or the General Terms. 

2. Gameplay 

2.1 Format and access 

The promotion is a single-question guessing competition (the “Promotion”) accessible during 

the Participation Period (i) on-site at the Moss booth at OMR Festival 2026 in Hamburg by 

scanning the QR code displayed on the booth installation, and (ii) online via the dedicated 

promotion website. Participation is free and does not require the purchase of any product or 

service. Participants are asked to guess the answer to a accounting related question (the 

“Question”). The figure to be guessed is based on the average monthly volume of card 

transactions, invoices and reimbursements processed by a highly engaged Moss customer in 

Germany (March 2026), multiplied by 18 years – an approximation of the average lifespan of 

a German company. The physical receipts and invoices displayed in the booth installation at 

OMR Festival 2026 are a visual representation of scale only and do not correspond to any 

specific number of real transactions.  

2.2 Entry 

To submit an entry, a participant must: 

(a) submit a numerical guess (the “Guess”); 

(b) provide their first name, last name and a professional email address; 
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(c) optionally provide their company name; 

(d) accept the General Terms and these Rules and acknowledge the privacy notice; and 

(e) confirm that they are at least 18 years of age. 

By submitting these details in full and truthfully, the participant becomes a “Participant” and 

their entry an “Entry”. 

2.3 One Entry per person 

Each Participant is permitted to submit one (1) Entry only. Where multiple Entries are received 

from the same person (identified by email address or other reasonable means), only the first 

valid Entry will be considered, and any further Entries will be disregarded. 

2.4 Confirmation 

Upon successful submission, the Participant will receive a confirmation email recording their 

Guess. A printed receipt may also be issued at the Moss booth. 

3. Prizes 

3.1 Prize table 

Category Prize Selection 

Main Prize One (1) Treatwell gift voucher to 

the value of EUR 250 
Closest valid guess to the 

official answer (deterministic) 

Promotional Offer A one-time promotional code from 
Moss (where lawfully accepted; 
subject to separate redemption 
terms) 

All Participants who validly 
enter and opt in to receive the 
offer 

3.2 Treatwell voucher 

The Treatwell voucher is subject to Treatwell’s own terms of use, is non-redeemable for cash, 

non-transferable, and can only be redeemed in markets where Treatwell operates. The 

Organiser accepts no liability for redemption restrictions imposed by Treatwell. 

3.3 Promotional offer 

The promotional offer is subject to separate redemption terms communicated together with 

the offer. The offer is personal to the Participant, non-transferable, and may not be combined 

with other offers unless expressly stated. The Organiser may withdraw or modify the offer at 

any time prior to redemption to the extent permitted by law. 

3.4 Allocation 

The Main Prize will be awarded to one (1) Participant only. There is no cash alternative and 

the prize is non-transferable. The Organiser reserves the right to substitute the prize for an 

item of equivalent or greater value where, due to circumstances beyond its reasonable control, 

the prize cannot be supplied. 
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4. Winner Selection 

4.1 Determination of the winner 

After the close of the Participation Period, the Organiser will identify the Entry with the Guess 

closest in absolute value to the Official Answer. The Participant who submitted that Entry will 

be the “Winner” of the Main Prize.  

4.2 Tie-breaker 

If two or more Entries share the same closest distance to the Official Answer, the Winner will 

be selected from among the tied Entries by random draw conducted by the Organiser. The 

procedure of the random draw is documented internally. 

4.3 Notification 

The Winner will be notified by email at the address provided in their Entry at the Winner 

Selection Date.  

4.4 Follow-up communications 

All Participants will additionally receive (i) a results email confirming the Official Answer and 

the outcome of their Entry, and (ii) optionally, a final summary email with aggregated, 

anonymised statistics about the promotion. Participants who opted in to receive the 

promotional offer will receive it by separate email. 

5. Data Protection 

The personal data submitted by Participants is processed by the Organiser in accordance with 

its privacy notice, available on the dedicated promotion website. Personal data is processed 

for the purposes of administering the Promotion, identifying and notifying the Winner, and — 

where the Participant has opted in — sending the promotional offer and follow-up marketing 

communications. Participants may withdraw their marketing consent at any time. 

6. General Provisions 

The Organiser reserves the right to amend, suspend or terminate the Promotion at any time 

where required for legal, regulatory or operational reasons, without liability to Participants 

beyond what is required by mandatory law. 


